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Hypothesis

It was hypothesized participants would create a superhero that was
similar to them on the following demographics: gender,

age, ethnicity, religious and spiritual background, and sexual
orientation.

METHOD

Participants

There were a total of 248 participants (82 males, 165 females). The sample
was composed of Southern California college students. Participants were
chosen via convenience sampling. The only exclusion criteria used In
sampling was that participants had to be at least eighteen years old. The
ethnic background of the participants was Latinos (43%), Caucasians (26%),
African American (11%), Biracial (9%), Asian (7%), and Other (4%).

Measures

The 7 page survey consisted of 12 demographic questions, 5

guestions to establish previous superhero exposure/knowledge, 4 questions
on individual perceptions about superheroes, 15 guestions on

identifying superheroes in the media, and 12 questions

on creating a superhero to asses If participants self-identified. All items were
designed by the researchers.

Procedure

Participants were asked to read and sign consent forms and complete the 48-
item survey that evaluated three aspects: individual perceptions about
superheroes, identifying superheroes in the media, and creating a

superhero. The researchers examined if participants’ demographics

would match those of their created superhero and evaluated the following
demographic characteristics: sex, socioeconomic status, religion, sexual
orientation, ethnicity, and age.

RESULTS

Pearson’s Chi-Squares analyses were conducted to test the hypothesis that
superheroes would be created based on the participant’s gender, age,
ethnicity, spiritual background, and sexual orientation. The results of the tests
were significant for sex, X?(1, N=245) =77.25, p=.000. Seventy-seven
percent of women female and 81% of men superheroes that were similar to
them in gender. Effect size for this pattern of differences was large, eta=.60.
Results also supported the hypothesis concerning age, X? (1, N=239) = 7.86,

p=.000. Effect size for this pattern was also large, eta .60. Results supported
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DISCUSSION



